
 

NOT FOR RELEASE, DISTRIBUTION, PUBLICATION, DIRECTLY OR INDIRECTLY, IN WHOLE OR IN PART,
IN OR INTO OR FROM THE UNITED STATES, CANADA, AUSTRALIA, NEW ZEALAND, THE REPUBLIC OF
SOUTH AFRICA OR JAPAN OR ANY OTHER JURISDICTION WHERE TO DO SO MIGHT CONSTITUTE A
VIOLATION OF THE RELEVANT LAWS OR REGULATIONS OF SUCH JURISDICTION.

 

This announcement is an adver�sement and not an admission document or a prospectus. This
announcement is not and does not cons�tute or form part of, and should not be construed as, an
offer of securi�es for subscrip�on or sale in any jurisdic�on nor a solicita�on of any offer to buy or
subscribe for, any securi�es in any jurisdic�on, nor shall it or any part of it, or the fact of its
distribu�on, form the basis of, or be relied on in connec�on with, any contract or commitment
whatsoever. This announcement does not cons�tute a recommenda�on regarding any securi�es. 
Prospec�ve investors should not subscribe for or purchase any securi�es referred to in this
announcement except in compliance with applicable securi�es laws and regula�on and on the basis
of the informa�on in the final admission document ("Admission Document") to be published by the
Company, and any supplement thereto, in connec�on with the placing ("Placing") of its ordinary
shares ("Shares") and the proposed admission ("Admission") of the Shares to trading on the AIM
market of London Stock Exchange plc ("London Stock Exchange").  A copy of the Admission Document
will, following publica�on, be available for viewing on the Company's website at
h�ps://thepebblegroup.com/.

 

18 November 2019

THE PEBBLE GROUP LIMITED

to be registered as a public company and renamed

THE PEBBLE GROUP PLC

 ("The Pebble Group", the "Company" or the "Group")

 

INTENTION TO FLOAT

AND

PROPOSED ADMISSION TO TRADING ON AIM

 

The Pebble Group, a provider of products, services and technology to the global promo�onal products
industry, announces its inten�on to seek admission of its shares to trading on the AIM market of the
London Stock Exchange, which is expected to take place in early December 2019.

 

The Group comprises two differen�ated businesses, focused on specific areas of the promo�onal
products market: Brand Addi�on and Facilisgroup.

 

Brand Addi�on is a leading provider of promo�onal products to global brands. Brand Addi�on u�lises
its global network to source and deliver complex and crea�ve promo�onal product solu�ons to
support the marke�ng efforts of its mul�-na�onal clients in a wide range of sectors.

 

https://thepebblegroup.com/


Facilisgroup provides subscrip�on-based SaaS services to SME promo�onal product distributors in the
United States and Canada. Facilisgroup's suite of services includes business intelligence so�ware,
buying power and community events.

 

The Group's vision is to become the partner of choice for both global brands that use promo�onal
products as a key stakeholder engagement tool, and SME distributors that seek to professionalise and
grow their promo�onal products businesses in North America.

 

Key strengths

 

The Directors believe that The Pebble Group has the following a�ributes, which dis�nguish it and
provide a strong base for future success:

                                                                                                                                                                                       

·    A�rac�ve market opportunity:

 

The Group operates in the growing promo�onal products market, a market that the Directors
es�mate to be worth over $50bn globally on an annual basis and to account for approximately 10
per cent. of marke�ng expenditure worldwide. Promo�onal products are seen by the Directors as
the most effec�ve marke�ng tools and are an increasingly important part of a company's
marke�ng mix.

 

·    Differen�ated posi�oning within the promo�onal products space:

 

With its two businesses, Brand Addi�on and Facilisgroup, each focusing on specific areas of the
promo�onal products industry, The Pebble Group has differen�ated posi�ons in mul�ple segments
of the market. Brand Addi�on is one of the rela�vely few businesses to service and supply global
brands across mul�ple geographies, whereas, Facilisgroup supports SME promo�onal product
distributors ("Partners") in North America, with annual revenues predominantly ranging from $1m
to $10m, in a more fragmented segment of the market.

 

·    Brand Addi�on has strong rela�onships with a diversified blue-chip client base:

 

Brand Addi�on has established rela�onships with a diversified range of global brands, most of
which are long-term clients. Through its crea�ve service offering and ability to manage the
complex needs of global clients, Brand Addi�on has con�nued to increase the number of brands
with whom it contracts. Brand Addi�on's rela�onships with its clients are built on its consistent
ability to deliver high quality, ethically sourced products and related services in a �mely manner.

 

·    Facilisgroup has long-term deep-rooted rela�onships with its Partners:

 

Facilisgroup has developed deep-rooted, long term rela�onships with its Partners through the
provision of cost-effec�ve SaaS-based business intelligence, buying power and community events,
which enable Partners to grow their businesses and improve opera�onal efficiency. Partners
benefit from the @ease so�ware, which rapidly becomes an integral part of their business, whilst
the rebates received from suppliers typically more than cover the @ease subscrip�on costs.



 

·    Combina�on of loyal client base and recurring revenues drives high quality earnings:

 

The blue-chip client base that underpins the strong repeat revenues of Brand Addi�on (98.6 per
cent. of sales in the year ended 31 December 2018 came from brands who had been clients in
earlier years) is augmented by the recurring revenues and strong visibility of earnings generated by
the Group's subscrip�on-based offering, Facilisgroup.

 

·    Strong track record of historical financial growth:

 

The Group has delivered a consistent record of growth with a revenue CAGR of 16 per cent. from
£74.1 million in the year ended 31 December 2016 to £99.8 million in the year ended 31
December 2018, based on the aggregated performance of the businesses now comprising Brand
Addi�on and Facilisgroup on a pro-forma basis in the year in which Facilisgroup was acquired.
Pebble has grown Adjusted EBITDA from £7.6 million in the year ended 31 December 2016 to
£13.7 million in the year ended 31 December 2018, a CAGR of 34.3 per cent. on the same basis.

 

·    Proven, experienced, high-calibre management team:

 

The Group has a high-quality senior management team with substan�al industry experience, led
by Christopher Lee, the Group's Chief Execu�ve Officer and Claire Thomson, Chief Financial Officer.
Together, the management team has helped drive the growth of The Pebble Group since its
incep�on and has a proven track record of delivering results.

 

The Directors believe that the key strengths described above will enable the Group to con�nue
delivering profitable growth.

 

Christopher Lee, Chief Execu�ve Officer of The Pebble Group, said:

 

"We are very pleased to announce our inten�on to float today. Our plans to bring The Pebble Group to
AIM are founded on a track record of strong organic and acquisi�ve growth in our Brand Addi�on
business and the diversifica�on and scaling of the group through the acquisi�on of Facilisgroup in
2018.

 

"These achievements have been delivered by dedicated and talented people across our group under
the support of private equity ownership. A successful IPO and admission to AIM would facilitate the
exit of our private equity shareholders, Elysian Capital, and the repayment of  debt facili�es, moving
our Group on to the next key stage of its journey. With a new capital structure and no debt, The Pebble
Group will be best placed to invest more readily in expansion, deliver on its growth strategy and
enable its senior managers and employees to par�cipate in the Group's success."

 

Enquiries:

 

The Pebble Group plc

Chris Lee, Chief Execu�ve Officer

+44 (0) 161 786 0277



Claire Thomson, Chief Financial Officer

 

Grant Thornton UK LLP (Nominated Adviser)

Samantha Harrison / Harrison Clarke / Niall McDonald

 

+44 (0) 20 7383 5100

Berenberg (Sole Global Coordinator and Broker)

Chris Bowman / Marie Stolberg / Simon Cardron

 

+44 (0) 20 3207 7800

Belvedere Communica�ons (Financial PR)

Cat Valen�ne (cvalen�ne@belvederepr.com)

Keeley Clarke (kclarke@belvederepr.com)

 

 

+44 (0) 7715 769 078

+44 (0) 7967 816 525

 

 

About The Pebble Group plc - h�ps://thepebblegroup.com/ 

 

The Pebble Group is a provider of products, services and technology to the global promo�onal
products industry, comprising two differen�ated businesses, focused on specific areas of the
promo�onal products market:

 

Brand Addi�on - h�p://www.brandaddi�on.com/

 

The Group's promo�onal product merchandise business, Brand Addi�on, is a leading provider of
promo�onal products to global brands. Brand Addi�on u�lises its global network to source and
deliver complex and crea�ve promo�onal product solu�ons to support the marke�ng efforts of its
mul�-na�onal clients, who operate in sectors which include health & beauty, fast moving consumer
goods, transport, technology, banking & finance and charity. Brand Addi�on's clients primarily
comprise major global brands.

 

Facilisgroup - h�ps://www.facilisgroup.com/

 

The Group's SaaS business, Facilisgroup, provides subscrip�on-based services to SME promo�onal
product distributors in the United States and Canada. Facilisgroup's suite of services includes business
intelligence so�ware, buying power and community events. Through its @ease proprietary so�ware,
Facilisgroup offers a SaaS technology pla�orm that enables its network of Partners to improve order
management, CRM and sales analysis and repor�ng. Facilisgroup also provides its Partners with
access on favourable terms to a selected group of preferred suppliers, by consolida�ng the purchasing
power of its Partners. This a�racts rebates from suppliers, who in turn benefit from access to a
network of selected distributors.

 

The Promo�onal Products Market

 

The promo�onal products market is large and growing. The Group's management es�mates this
market to have been worth over $50 billion in 2018 (which would represent approximately 10 per
cent. of global marke�ng expenditure), with North America and Europe represen�ng $24.7 billion and
$22.6 billion respec�vely.
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The Pebble Group's head office is located in Manchester, UK and the Group has operations in the United
Kingdom, the Republic of Ireland, Germany, Turkey, China, Canada and the United States.

 

 

IMPORTANT INFORMATION

 

This announcement does not constitute, or form part of, any offer or invitation to sell, allot or issue, or any
solicitation of any offer to purchase or subscribe for, any securities in the Company in any jurisdiction nor
shall it, or any part of it, or the fact of its distribution, form the basis of, or be relied on in connection with
or act as an inducement to enter into, any contract or commitment therefor.

 

Recipients of this announcement who are considering subscribing for or acquiring Shares following
publication of the Admission Document are reminded that any such acquisition or subscription must be
made only on the basis of the information contained in the final Admission Document, which may be
different from the information contained in this announcement. No reliance may be placed, for any
purpose whatsoever, on the information or opinions contained in this announcement or on its
completeness. To the fullest extent permitted by applicable law or regulation, no undertaking,
representation or warranty, express or implied, is given by or on behalf of the Company, Grant Thornton
UK LLP ("Grant Thornton"), or Joh. Berenberg Gossler & Co KG, London Branch ("Berenberg"), or their
respective parent or subsidiary undertakings or the subsidiary undertakings of any such parent
undertakings or any of their respective directors, officers, partners, employees, agents, affiliates,
representatives or advisers or any other person as to the accuracy, sufficiency, completeness or fairness of
the information, opinions or beliefs contained in this announcement and, save in the case of fraud, no
responsibility or liability is accepted by any of them for any errors, omissions or inaccuracies in such
information or opinions or for any loss, cost or damage suffered or incurred, howsoever arising, from any
use, as a result of the reliance on, or otherwise in connection with this announcement.

 

Grant Thornton, which is authorised and regulated by the Financial Conduct Authority, and Berenberg,
which is authorised by the German Federal Financial Supervisory Authority and subject to limited
regulation in the United Kingdom by the Financial Conduct Authority, are acting only for the Company in
connection with the proposed Placing and Admission and are not acting for or advising any other person,
or treating any other person as their respective client, in relation thereto and will not be responsible for
providing the regulatory protection afforded to clients of Grant Thornton, or Berenberg, or advice to any
other person in relation to the matters contained herein. Such persons should seek their own independent
legal, investment and tax advice as they see fit. Grant Thornton's responsibilities as the Company's
nominated adviser under the AIM Rules for Nominated Advisers and AIM Rules for Companies will be
owed solely to the London Stock Exchange and not to the Company, to any of its directors or any other
person in respect of a decision to subscribe for or otherwise acquire Shares in reliance on the Admission
Document. Neither Grant Thornton nor Berenberg has authorised or approved the contents of, or any part
of, this announcement and no representation or warranty, express or implied, is made by Grant Thornton
and Berenberg or their affiliates as to any of its contents.

 

This announcement is only addressed to, and directed at, persons in member states of the European
Economic Area who are qualified investors within the meaning of Article 2(e) of the Prospectus Regulation
(EU 2017/1129) ("Qualified  Investors"). In addition, in the United Kingdom, this announcement is
addressed to and directed only at Qualified Investors who are (i) persons having professional experience in
matters relating to investments, i.e., investment professionals within the meaning of Article 19(5) of the
Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the "FPO"); (ii) high net-worth
companies, unincorporated associations and other bodies within the meaning of Article 49 of the FPO; and
(iii) persons to whom it is otherwise lawful to communicate it to. It is not intended that this announcement
be distributed or passed on, directly or indirectly, to any other class of person and in any event, and under
no circumstances should persons of any other description rely on or act upon the contents of this
announcement.

 

Neither this announcement nor any copy of it may be (i) taken or transmitted into or distributed, directly
or indirectly, in the United States (within the meaning of regulations made under the US Securities Act of
1933, as amended), (ii) taken or transmitted into, distributed, published, reproduced or otherwise made
available or disclosed in Canada, Australia, New Zealand or the Republic of South Africa or to any resident
thereof, except in compliance with applicable securities laws, or (iii) taken or transmitted into or
distributed in Japan or to any resident thereof for the purpose of solicitation or subscription or offer for



sale of any securities or in the context where the distribution thereof may be construed as such a
solicitation or offer. Any failure to comply with these restrictions may constitute a violation of the securities
laws or the laws of any such jurisdiction. The distribution of this announcement in other jurisdictions may
be restricted by law and the persons into whose possession this announcement comes should inform
themselves about, and observe, any such restrictions.

 

The Shares have not been and will not be registered under the US Securities Act of 1933, as amended, and
may not be offered or sold in the United States, except pursuant to an applicable exemption from
registration. No public offering of securities is being made in the United States. No securities commission
or similar authority in Canada has in any way passed on the merits of the securities offered hereunder and
any representation to the contrary is an offence. No document in relation to the proposed placing of the
Shares has been, or will be, lodged with, or registered by, the Australian Securities and Investments
Commission, and no registration statement has been, or will be, filed with the Japanese Ministry of
Finance. Accordingly, subject to certain exceptions, the Shares may not be, directly or indirectly, offered,
sold, taken up, delivered or transferred in or into or from a Restricted Jurisdiction or offered or sold to a
person within a Restricted Jurisdiction.

 

The date of Admission may be influenced by factors such as market conditions. There is no guarantee that
the Admission Document will be published or that the Placing and Admission will occur, and you should
not base your financial decisions on the Company's intentions in relation to the Placing and Admission at
this stage. Acquiring investments to which this announcement relates may expose an investor to a
significant risk of losing all of the amount invested. The value of shares can decrease as well as increase.
This announcement does not constitute a recommendation concerning the Placing. Persons considering
an investment in such investments should consult an authorised person specialising in advising on such
investments.

 

This announcement contains certain statements that are, or may be, forward looking statements with
respect to the financial condition, results of operations, business achievements and/or investment strategy
of the Company. Such forward looking statements are based on the Company's board of directors' (the
"Board") expectations of external conditions and events, current business strategy, plans and the other
objectives of management for future operations, and estimates and projections of the Company's financial
performance. Though the Board believes these expectations to be reasonable at the date of this document
they may prove to be erroneous. Forward looking statements involve known and unknown risks,
uncertainties and other factors which may cause the actual results, achievements or performance of the
Group, or the industry in which the Group operates, to be materially different from any future results,
achievements or performance expressed or implied by such forward looking statements.

 

Certain figures in this announcement, including financial information, have been subject to rounding
adjustments. Accordingly, in certain instances, the sum or percentage change of the numbers contained in
this announcement may not conform exactly to the total figure given.

 

 


